Press Release
ZEISS Color Program Heralds the Approach of Spring
Personalized tints in trendy colors are added to the ZEISS Color Portfolio 2014
Aalen, 3 March 2014
Sunglasses can be colorful, too. Even if gray and brown still tend to be the dominant colors,
trendy tints in bright summer shades have long made their way into the sunglass market. In
2014, ZEISS once again features colorful, fashionable tints.
The ZEISS program offers a premium selection of colors to meet every taste: black, brown, gray,
gray-green, blue and rosé for single color lenses; black, brown, gray, gray-green, blue and grayblue for graduated tints; and pistachio, cinnamon, stone and jeans for the bicolor lenses. These
are rounded off by cool, eye-catching colors depending on the current fashion trend and season.
After the modern and cool Black Tint in 2013, this year's spring and summer seasons are
characterized by warm curry and rosé tones that are now all the rage in both single color and
bicolor versions.
Color is not just fashion
However, colored lenses do not only look good, but they also protect our eyes against harmful
radiation. With a tint intensity of up to 95%, brown, gray and green lenses offer the highest glare
protection and cause the least possible distortion of surrounding colors. For all other colors, e.g.
blue, red and yellow, the eyes need time to adapt and to – at least partially – neutralize the
colors. Through a high proportion of yellow, special brown tints provide additional protection
against blue light and enhance contrast at the same time. With up to 50% light absorption, yellow
and orange lenses offer little glare protection, but they do have a contrast-enhancing effect.
Therefore, they optimize vision for outdoor sports performed against single-color backgrounds,
e.g. the snow when skiing or the green of a golf course. Sunglasses become real eye-catchers if
they feature graduated tints, where the top of the lenses displays a darker tint than the bottom, or
a colored mirror coating.
The matching color for any outfit
Looking for something that really accentuates your personality? Individual colors can be
produced in line with your ideas or color samples at any time. Practically any color is now
possible with the new, modernized color offering that is sharply focused on current trends and
styles. ZEISS has also optimized the variety of materials for prescription lenses. With the new
extended and global standard color range, almost every customer request and requirement can
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be fulfilled. The tints are possible on prescription lenses – from single vision to progressive
lenses – and on lenses with no optical power.
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Carl Zeiss
The Carl Zeiss Group is an international leader in the fields
of optics and optoelectronics. In fiscal year 2011/12 the
company's approximately 24,000 employees generated
revenue of nearly 4.2 billion euros. In the markets for
Industrial Solutions, Research Solutions, Medical
Technology and Consumer Optics, Carl Zeiss has
contributed to technological progress for more than 160
years and enhances the quality of life of many people
around the globe. The Carl Zeiss Group develops and
produces planetariums, eyeglass lenses, camera and cine
lenses and binoculars as well as solutions for biomedical
research, medical technology and the semiconductor,
automotive and mechanical engineering industries. Carl
Zeiss is present in over 40 countries around the globe with
about 40 production facilities, over 50 sales and service
locations and service locations and approximately 20
research and development sites. Carl Zeiss AG is fully
owned by the Carl Zeiss Stiftung (Carl Zeiss Foundation).
Founded in 1846 in Jena, the company is headquartered in
Oberkochen, Germany.

Vision Care
As one of the world´s leading manufacturers, the Vision Care
business group of Carl Zeiss combines ophthalmic expertise
and solutions with an international brand. The business group
develops and produces technologically excellent instruments
and offerings for the entire eyeglass value chain. With around
9,500 employees, the business group is one of the world's
leading providers of eyeglass lenses and generated revenue
totaling 860 million euros in fiscal year 2011/12. The Vision
Care business group is represented by Carl Zeiss Vision
International GmbH.
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