Today‘s Webinar: Social Media & Patient Outreach

Thank you for joining us, we will begin our Webinar shortly...

Please help us to provide the best Webinar experience for everyone and to
conserve your internet bandwidth:

- Please turn off your video feed
- Please place your phone on mute

This webinar is not ABO approved



ZEISS upcoming webinars

Next Week:

Telemedicine: Adapting to the new world we live in

In this webinar we will explore the ways Telemedicine can be implemented into practices of all sizes allowing Eye Care Professionals to improve the patient

experience while improving efficiency, chair time, and even allow for the expansion of available exam times without necessarily increasing hours a doctor
must spend in the office.

Maximizing every selling opportunity
With increased competition and reduced traffic in the dispensary due to outside forces and social distancing it is more important than ever to understand

the ways you can maximize each selling opportunity. This webinar will provide you with some of the best practices to improve margins for private pay and
managed vision care.

https://zeiss.com/webinars
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Platforms and Demographics
Facebook

Demographics:

1.37 billion people use it every day
7 in 10 U.S. adults use Facebook

Over 57% of Americans spend over
40 minutes/day on it

It has become the master at
building awareness, creating

conversations, engagement and
participation

gggggggg

© Statista 2020



Platforms and Demographics
Instagram

Demographics:

- Instagram has over 1 billion worldwide
monthly users

= 120 million use it daily in the US

- 37% of U.S. adults use it

= 90% of users on Instagram follow a
business account (2019)

gggggggg

capture the world's —
moments. Your Instagram
page will tell a visual story.

Instagram’s mission is to



Platforms/Demographics

3 SOCIAL... THE NEW ‘MUST-DO’

Facebook Instagram Twitter
g~y =

{ 9 6 ECPs’ TOP SOCIAL

MEDIA CHANNELS
Pinterest Snapchat

(2019 EyeCare Business)



Content Tips

O Oakland Vision Center

April D, 2010 -

Did you know that 0% of UV exposure is before the age of 187 This puts
your child at risk more than adults for early eye damage. Protect their eyes
with 100% UV protection without neglecting their style. OVC is the only
official retailer of @officialglambaby in the bay. Come get your little one the
protection they deserve today!

www.oaklandvisioncenter.com
1960 Broadway Oakland, CA 94612
See More

v" Keep your content fun and organic

v Delegate
v' Engage, converse, story telling

o Like (] Comment £ Share




Content Tips ﬁ

e e

. eyexamsiliconvalley - Following
'\ EyeXam

L eeemsiconaley e cooes | @ Practice photos- fun, memorable,

contact lenses actually make your eyes
lock bigger! Mehrnoosh is wearing

@alcondailiescontactlenses. eve nts
Schedule an eye exam today to get a

free color lens fitting personalized for = NeW frame ||neS Or prOdUCtS

You!

www.eyexam.com/BookAppointment/ | Eye h e a |'th

i erlties ol = Anything that is locally relevant
#Bluslenses #Greenlenses #Cospla . . . .
e s, | @ Medical specialties or topics
#5SiliconValleyLiving #5antaClara . . .
R = Staff reviewing or trying on glasses
_ N = Patient testimonials
fiftyandco1966 Can't wait to geta . .
o vam . = Patient success stories
946 views = Addressing popular questions or myths

FEBRUARY 8

Add a comment...

10






What to Say during COVID-19 w

20/20 Vision Associates Optometry is at 20720 Vision
Associates Optometry.
March 15 3t 11:53 AM -

oaklandvisioncenter = Following
Cakdand Vision Center

Glasses are safer fo wear during COVID 12 compared to contact lenses. 1
Day contacts safer than reusable contact lenses. We are open T-F 10am -7
pm and Sat Sam-3pm & same day service on most glasses prescriplicns.
We offer low cost options starling at 369. Eriverside

oaklandvisioncenter Oh, | was born
knowing how to Stay in Place. Archie
misses all his Aunties at work.
Remember to feed your dog bacon
and #BeSafe.

®
)

text 510-901-5010
www.oaklandvisioncenter.com

1960 Broadway Oakland, CA
94612

#oaklandvisioncenter #radglasses
#downtownOakland

Wash your hands with SOAP AND WATE
DO NOT USE HAND SANITIZER
just prior to handling your gantact lenses o

0 tamstock So handsome!!! | love
him. @

Qv N

0 Liked by tamstock and 39 others

e




Work Smarter, Not Harder

B zeissvisioncare_usa @

g zelssvisioncare_usa © We just love
this analogy from @drjenandjuice
Have you ever believed in these 3
most comman eye myths@)?

Repurpose information and
insights as visuals

1. Wearing glasses will make your eyes
wealc

2. Wearing the wrong glasses will
damage your eyes

3. Not wearing glasses will train your
eyes to be stronger .

¥ = zeissvisioncare_usa &
Your vision changes due ta eye shape,
length, environment, and genetics.
Wearing the correct pair helps you see
clearly and prevents eye strain,

Use your fan’s content

Zzeissvisioncare_usa @ Even 7x world
champion kickboxers need a great
pair of eyeglasses @niekyholzken
#repost Got a new glasses from

thx to
with really nice glasses from #ZEISS
#zeissvision #zeisslenses
#loveyourglasses #style #fashion
#kickboxing
#worldkickboxingchampion

Qv N

@ Liked by naghmehtohidi and 1432 others

Find the right tools to help
you get the job done

AUGUST 2. 2018

Add a comment... 21w
o elizliraborella () & 3 #% @
40w Reply
(/»  optiquechennevieres NiceQ o)
ot
40w  Renlv

@ orcahealth « Following

Qv I

@ Liked by naghmehtohidi and 256 others

Real people are compelling.
Spotlighting businesses and individuals reminds

& orcahealth Repost from @orcahesith
. JUNE 12, 2019
We want you to take a moment, look
around, and observe your current
surroundings. What do you see? We
are so grateful for our eyes and want

Add a comment...

- - to talk about a condition called
followers that your practice is part of a real
#30daysofOrcaHealth.
Glaucoma is a group of eye conditions
that combine to cause optic nerve
damage. It can permanently damage
vision or lead to complete blindness
without treatment. It is generally
characterized by increased fluid
pressure in the eye.

community of people that are working hard
together to make healthy eyes and vision a

The front cham

Qv
8,015 views

2 DaYs AGO

reality for everyone.

Add a comment...




Work Smarter, Not Harder

Graphics Tools

L~
visage

Design anything.
Publish anywhere.

i

DO IT YOURSELF ~mrrn

Video making,
made easy

Create impressive videas in minutes with Animoto’s drag-
and-drop video maker, No video editing experience.

necessary.

INCREASE SALES DRIVE TRAFFIC

Bl sionur wim aceacox

[ eassworoshore

s =
Oersonaitize Opre protagrasny
Oiress Ouearon

ENGAGE YOUR AUDIENCE

93% af busi '@ video report D

Stand cut in the social feed. Video gets

i¢s landed them a new customer. videos about preducts, senvices, or more llkes and shares than other

content.

content.

Posting/Analytics

Save time managing your social media

T e —— T - It

Get serious about social

Finding Content

Welcome to feedly

The contant you need 1o accelorale your research,
marketing, and sales.

Fotrws + UsmOsss s e Piceg Logn

Find the content that performs best.

Collaborate with the influencers who matter.

[fry it outs Enter a keyword or domain

Displaying All Active Feeds




Work Smarter, Not Harder

e
visage

YOUR VISUAL CONTENT

.

_ iatssie

Visage

.

Graphics Tools

=

-

DO IT YOURSELF -~

Design anything.
Publish anywhere.

Till L5 whiar ol do

el wim sk info 15 el you et e mo oue

&l Casas,

(B sion ue wmu racracor )

' Video making,

made easy

OPerscnsiUse

PASSWORD show
= =
WHAT CAN WE HELF YOU MAKE VIDEOS FOR?
O Pro Photography
O Eoucanon

CrBusiness
O othes

Create impressive videos in minutes with Animoto's drag-
and-drop video maker. No video editing experience

necessary.

Lo i
INCREASE SALES

93% of businesses using video report
it's landed them a new custemer.

B 09 D LT T3 500 O 20

DRIVE TRAFFIC

Drive customers to your website with
videos about products, services, or
content.

Animoto

ENGAGE YOUR AUDIENCE

Stand out in the social feed. Video gets
more likes and shares than other
content.

What wauld

Login

Shgnup




Work Smarter, Not Harder

Posting/Analytics
Tools

= buffer O ' . v b | W Hootsuite oo o trtopens oturs  toes tivaien  [EEED

Get serious about social

Jokn the 10+ million professionals who trust Hootsuite,

Save time managing your social media

o Compare all Baniness plans

Buffer Hootsuite



Work Smarter, Not Harder

Finding Content

BuzzSum@\ Features - Use Cases - Resources - Pricing Login Start Free Trial

n

O foody Lo

Welcome to feedly

The content you need 1o accelerate your research
marketing, and sales.

Find the content that performs best.

Collaborate with the influencers who matter.

GET STARTED FOR FREE

Use our content insights to generate ideas, create high-performing content, monitor your performance and identify influencers.

fTry it out! Enter a keyword or domain Q

Displaying All Active Feeds

BuzzSumo




Work Smarter, Not Harder

All-day comfort for today's busy eyes.
PRODUCTS

SEASONL & HOS-PROGUCT

-7

ZEISS SmartLife Portfolio

- Web & Social Content
- Phatos & Videos

FETEE S - Gommehei ra B ke

r—
ot ot ket Do e k. T oL parcst kst e i 1
: o ; o woharoa.
e i
exmized g v dewr pupd sz o /20 okl a3t 0 e R
wewe. s
GALLERT

- Email/newsletter content
- Patient Facing Social Posts
- Patient Brochures

- CE course links
- ZEISS Logo

CE COURSER

AR

Q

e

www.zelss.com/ecpmarketing
Password: ZEISS400




Work Smarter, Not Harder

My Vision Profile

General Questions Work and Daily Life Digital Life Your Vision Profile

What is your age? How much time After using digital
per day do you spend devices do you
Welcome on work closeby? experience any of

|\/|y Vision these symptoms?
P rOfI I e Struggle to focus on distant objects

\
1 ,.I
A y
p! 4
Experience double vison . _—

Struggle with vision in low light conditions

r m Digital devices are integrated into
every part of your daily life. Someone with

a Digital Native Profile could spend
more than 6 hours/day on digital devices.

Sometimes
() @ (®
5 : = "\%"_\;‘J V'I_\f_"/ l\\_\’f P4
00 B 1122 L N Qe Profil roduc QR Code  Find Optician

myvVisionprofile.zeiss.com/



https://myvisionprofile.zeiss.com/

Work Smarter, Not Harder

My Vision Profile

Business Name

Business Tagline (optional)

Business Address/Location for map view

example street 2,
12345 example town

Business Email contact

Business Website (Please enter a url in the correct format: http/Awww.example.com)

‘ http:/Avwww. ‘

Create your customized embeddable code.

myvisionprofile.zeiss.com/optician-link-generator/en us/form

Business Name

Business Tagline (optional)

My Vision Profile

Call Us Today (858) 484-1500

BN ARCUTLE - NOWPATENTS - SERWCES -  ORDERCONTACTIENSES  CONTACT

Carmel Mountain
Vision Care
Optometry

290 Carmel Mcunksin R St=

o CATHI?

Mon - Wed: 200AM - 630 PM
Ther S00AM - 5:00PM

We Welcome New Patients

Weinvite you o contact s to isruass your eye care- Plesse dont hesitate o ol us.

£ Appointments I New Patients

Welcome To Carmel Mountain Vision Care Optometry

AtCarmel Care Oy ‘our optometry stal wisit i5

woe can evaluate.
andsrast

58 our friendhy staff today with amy questions or to schedule 3 consultstion!

Take AVirtual Tour



https://myvisionprofile.zeiss.com/optician-link-generator/en_us/form

Work Smarter, Not Harder

My Vision Profile

H ZEISS Vision Care

March 10 at 9:00 AM - G
My Vision Profile by ZEISS will show you what challenges your eyes face in
everyday life and which lens solutions from ZEISS can help you to overcome
them.
Check your Vision Profile now.
www.zeiss.comsvision../.._/better-vision/my-vision-profile.html

What your eyes

need here

HTTPS:MYVISIONPROFILE ZEISS.COM/?LOCALE=EN_US&UT.
My Vision Profile

Learn More

20






Work Smarter, Not Harder

Google My Business

Be found on Google and
the ZEISS website.

Cloamd « Cipsrre A4 Tus

Filman « wour optician
2wl w4 - BO0UD m

21



Video vs. Imagery ﬁ

n zeissvisioncare_usa & e

n zeissvisioncare_usa & Why an infant
eye exam is so important.

What are you trying tO Dr. Arian Fartash shares her daughter’s

first infant eye exam with us.

a cco m p I i s h Wit h yo u r @glamoptometrist #eyeexam #sight

#child #baby #optometrist #firstexam

visual content? e

22w

. metrooptics @90 @ v

22w 2 likes Reply

o elizliraborella 3% & &t @

22w 1like Reply

&a fofetemichelle -
QY N
1.376 views

OCTOBER 23, 2019

. Add a comment...

22






Video vs. Imagery

Visuals can craft compelling messages
that speak volumes without a single word

Give your imagery room to breathe
Don’t be afraid to get emotional

Use generic stock images wisely

zeissvisioncare_usa @

zeissvisioncare_usa €@ THIS is what we
work for.

#repost @opticshadesny

Thank you @kpetway for your
feedback and business! Choosing the
prefect lens can maks a huge
difference.

@zeissvisioncare_usa

#happy #satisfied #satisfaction
#eyewear #glasses #lenses #zeiss
#best #number1 #feedback #optical
#newyorkcity #nyc #kipsbay
#murrayhill #fashion #style #lightech
#handmade #midtown #opticshades
#luxury #highend # military
#ZEISSVision #ZEISS

10w

alizlirakharalla 2% M dE

Qv N
792 views

JANUARY 21

Add a comment...







Establishing a Tone ﬁ

n zeissvisioncare_usa @

m zeissvisioncare_usa @ Hundreds of 1 . erte ||ke you ta I k
people tested the level of UV . . ,
protection in their eyeglasses at the
ZEISS UV Wall at the last Vision Expo. 2 - Th I n k from a patlent S
Do you think you've got sunglass-level 1
UV protection in your glasses? pers peCtlve

w

Talk about what you know
Be consistent
5. Listen to your patients

#visionexpo #visionexpowest
#visioncoucil #ZEISSUVProtect
#uvprotection #sunprotection
#eyeglasses #lenses #lens Fwow

e

Qv N

1.283 views

NOWEMBER 7, 2019

Add a comment...







How to Write Compelling Headlines

1. Use numbers, and make them big. Create lists.
*  “109 Ways to Grow your Social Following” will
outperform “9 Ways to Grow your Social Following”
* "“50 Hilarious Memes about Optometrists”

2. How-to Posts — Teach People something useful.
* "“How to insert contact lenses for the first time”
* “How to properly apply makeup for eyeglass wearers”

3. Resource Posts
* "The Ultimate Guide to Your Best Vision”

4. Question Posts/Quiz/Survey
« “Did you know?”
* "How long should an eye exam take?”

5. Heart-to-Heart Posts
« “20 things you don’t know about me”

25



Call to Action

What is your business goal?

Book an Appointment Now

Contact Us

Learn More

26



Frequency of Posting

< (99
howoﬂentopoat
on social media |

‘per day unless noted
Twitter

Is how often you post important? IS B G0 |

suggested high

LinkedIn

: : in}
...Consistently post quality e | 1

low suggested

content 'F Facebook

3/wk /I

low suggested

Instagram

Pmtelest

1l SO

27



Facebook Advertising

Facebook Pixel

Reach New &
Existing Customers

Track Website Activities Improve ROI

28



Facebook Advertising

Boosted Posts

oo

Reach more people by boosting your post

Learn More

B

Audience People who like your Page and ther friends
2]
# People you choose through targeting (7]

Lacaion Countries

United States *  United Kingdom » |

Make up for declining organic reach
Gender | men [ Reach a wider, targeted audience

Interests  [Small business * |
Small Business Saturday * |
' Small Business Administration |

+ Cyber Monday < Black Friday (shopping)
+ Bectronic business  + Home business
+ Business networking

™ $1,000 -
fst. People 37,000 - 98,000 of 2,100,000
Reached S|

Your budget and targeting determine how
many pecple your post will reach,

Maore Options «

o B |

29



Facebook Advertising

Facebook Ads

Placement

Objectives

Images, Carousel Ads, Video
Advanced Targeting

hWN =

u_um Parkar

Eyeglasses that you will love, starting at 395, including prescription lenses,
Get started with our free Home Try-On program, and find your perlect pair
taday!

> i =

LY . -
- —
s -r
— T < A &

h; Q\i‘ Lv"‘ | —
Ny

——

More

30



Emerging Trends for 2020

L -y g- 4
= Focus on building meaningful
connections

]
* More advanced, dynamic and
direct social ads- “Social Selling”

= Stories & video content

31



Facebook Advertising

Reviews

Home
Reviews
Photos
Videos
Posts
About

Community

Req Appt

4.1 outof 55
Based on the opinion of 55 people

Ratings and reviews have changed

Mow it's easier to find great businesses with
recommendations

Learm More

E Pritchett Eye Care Associates
= January 16- Q@

Have you visited our office before? Add a review on Google or Yelp to help
us improve your experiencel We look forward to seeing you again soon.
hitps://bit.ly/2j5iiCz

E Pritchett Eye Care Associates
= January9-Q

We love hearing what our customers have to say about their experience with
us! Let us know how your visit went by contacting us here:
hitps://bit.ly/2j5iiCz

"Great doctors and wonderful caring
staff. Myself and my entire family
love Pritchett Eye Care!"

STACY B.

() Comment

02

5 Like (J Comment A» Share

32



Questions?

l PIatforms/Demographics
| . Video vs. Imagery

13 WorkSmarer Not
. Content Tips

' Establishing a Tone
Frequency of Posting
T Caltodeions
B fonoii Comeit e |

Emerging Trends
. FacebookAdvenising

33





mailto:Maureen.Hanna@zeiss.com
mailto:Sara.Cecchini@zeiss.com

ZEISS upcoming webinars

Next Week:

Telemedicine: Adapting to the new world we live in
In this webinar we will explore the ways Telemedicine can be implemented into practices of all sizes allowing Eye Care Professionals to improve the patient
experience while improving efficiency, chair time, and even allow for the expansion of available exam times without necessarily increasing hours a doctor

must spend in the office.

Maximizing every selling opportunity
With increased competition and reduced traffic in the dispensary due to outside forces and social distancing it is more important than ever to understand
the ways you can maximize each selling opportunity. This webinar will provide you with some of the best practices to improve margins for private pay and

managed vision care.

https://zeiss.com/webinars

35



Seeing beyond
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